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Description automatically generated]The following infographics show the proportion of food production and direct marketing activity generated by farms in the most urban counties. Proximity to people and markets provides opportunities for farmers but also increases the threat of non-farm development and costs of farming. 
This analysis, compiled by the Farmland Information Center, uses information from the 2017 Census of Agriculture with 2013 Economic Research Service Urban Influence Codes (UICs). This document includes graphics both as elements in modular image format followed by PNG images for use in materials as needed. 
When using them please acknowledge AFT’s Farmland Information Center, which receives support from USDA Natural Resources Conservation Service.
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