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Agenda
• Welcome, Poll (5 min)

• FieldPrint Platform Presentation (35 min)

• FieldPrint Platform Demonstration (35 min)

• Q&A (15 min)
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Zoom Webinar Reminders 

• Use Q&A Box - last 15 minutes (Vote up!)

• Use Zoom Direct Message feature to Kinzie if 
having technical difficulties

• Email with resources to follow each webinar

• Recordings posted on the webinar series site the 
following Monday

• Evaluation survey in the Chat Box

Aysha
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Time for 3 polls!
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Areas of Expertise
- Data analysis
- Implementing agricultural models at the field level
- Precision ag
- GHG emissions quantification

Other positions
- Research agronomist at John Deere Tech Center
- Director of sustainability at the American Peanut Council
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Education
- B.S. & M.S. in Environmental Science
- Ph.D. in Crop Sciences

Speaker Introduction

O u t c o m e s E s t i m a t i o n T o o l s W e b i n a r S e r i e s

Eric Coronel, Ph.D.
Director of Science & Research
ecoronel@fieldtomarket.org

mailto:ecoronel@fieldtomarket.org
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S E C T I O N T I T L E

FieldPrint Platform Webinar Topics 

1. Cover how to complete the field-level questionnaire, which 

growers can typically answer without consulting their records.  

2. Explain how to interpret the scores from the sustainability metrics 

and how to share the results in a meaningful way.  

3. Describe how to engage growers in a credible framework and use 

the data analysis tools available for project managers.  

4. Explain how project managers can use the tool to evaluate and 

report on project-level outcomes associated with adopting 

conservation practices by growers in a project.  

O u t c o m e s E s t i m a t i o n T o o l s W e b i n a r S e r i e s
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S E C T I O N T I T L E

Agenda

• Climate & Water Quality Tool Snapshot 
Summary & Strengths & Limitations

• Intro to Field to Market and the Fieldprint 
Platform

• Learning about the environmental metrics
• Learning about projects
• Demonstrations
• Closing thoughts
• Q&A

O u t c o m e s E s t i m a t i o n T o o l s W e b i n a r S e r i e s
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Feature Fieldprint Platform

Scale & level of specificity Field level. Users and projects can aggregate outcomes as needed. Several metrics 
capture location-specific data: weather, soil types and properties, energy grid, field slope 
and orientation, among others.

Outcomes Biodiversity (index), Energy Use, GHG Emissions, Irrigation Water Use, Land Use, Soil
Carbon (index), Soil Conservation, and Water Quality (index)

Conservation practices Tillage management, cover crops, crop rotations, irrigation, biodiversity, 30+ CPS (not all 
conservation practices influence all metrics)

Land uses & production 
systems

Cropland and grazing (alfalfa only). Twelve commodity row crops.

States & territories Continental United States

Time, data, skills to generate an 
outcome estimate

No experience required. Nearly all first-time users can generate an analysis within 20-40 
minutes per field. Users can copy inputs among fields. Users need crop rotation 
information and field boundaries.

Current version V4

Utilization In 2022, the Fieldprint Platform analyzed over 500,000 reports from 6,000 growers

Summary
S U S T A I N A B I L I T Y M E T R I C S



F I E L D T O M A R K E T

Strengths

• Growers can typically enter data inputs from memory
and copy inputs across fields with similar management.

• Metrics developed in collaboration with all sectors of the
supply chain.

• Quantification estimates at both the field and project 
scale; aggregation of results across farmers for a project.

• Supply chain actors can readily use data outputs.

• Equivalency with other sustainability organizations such 
as the Sustainable Agriculture Initiative (SAI) and The 
Sustainability Consortium (TSC).

• There are nine data partners who have incorporated the 
Fieldprint Platform into their own systems.
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Limitations

• All eight metrics are calculated simultaneously; the
Platform cannot calculate one metric separately.

• Entering data for the first time could take from 20 to 30
minutes per field; it gets much easier with practice.

• Though the tool is free and publicly available, organizations 
must join Field to Market to access all data and project 
management features.

• Field to Market has rules about communicating of 
environmental impacts if reported in a public-facing 
document.

• Three metrics are qualitative rather than quantitative 
(Biodiversity, Soil Carbon, Water Quality).

• The Platform works in the continental U.S.



F I E L D T O M A R K E T

WHO WE ARE



Vision
To harness the collective action of the value 
chain to support resilient ecosystems and 
enhance farmer livelihoods

Guiding Principles

• Transparent
• Grounded in science and focused on

outcomes
• Open to the range of technology choices
• Committed to creating opportunities for 

continuous improvements in environmental 
outcomes

F I E L D T O M A R K E T

Origins of Field to Market

• Keystone Policy Center convened supply-chain 
stakeholders in 2006, to ideate what eventually 
became Field to Market.

• The work started soon after, publishing sustainability 
reports for row crop commodities, and releasing tools 
that became the foundation of the Fieldprint Platform.

• We launched as an independent non-profit in 2013.
Full-time staff increased to 10 over a few years.

The entire value chain must work together to meet the 
demand for food, feed, fiber, and fuel in a sustainable 
and responsible way.



Regenerative Agriculture

Interest in regenerative agriculture has increased over the 
past five years. What was initially considered a niche 
approach to sustainability has taken off with company 
commitments, marketing campaigns, and a proliferation 
of definitions within the U.S. and globally.

Our Regenerative Agriculture Principles:

• Minimizing soil disturbance.
• Maintaining living roots in the soil.
• Continuously covering bare soil.
• Maximizing diversity with an emphasis on crops, soil 

microbes, and pollinators.
• Integrating livestock where it is feasible.

F I E L D T O M A R K E T

Sustainable Agriculture

Across the agriculture supply chain — from the farm gate 
to the consumer — we face the challenge of producing 
enough food, feed, fiber, and fuel for a growing 
population while conserving natural resources.

Our Definition of Sustainable Agriculture:

Meeting the needs of the present while improving the 
ability of future generations to meet their own needs.





No membership cost
In-kind contribution
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The Fieldprint Platform



F I E L D T O M A R K E T

Origins of the Fieldprint Platform

• Field to Market released the Fieldprint Platform as 
a web-based tool in 2009 to estimate 
environmental outcomes at the field level.

• The Platform serves farmers and stakeholders in
the agricultural value chain.

• It provides data collection, metric outputs, 
analysis, reporting, and project management 
features.

• The Fieldprint Platform is simple to use, though
the technology behind it is complex.

Field to Market | Overview



F I E L D T O M A R K E T

Field to Market | Overview

User Resources (links in supplementary slides)

• Public documentation of all the metrics.

• Technical support site with step-by-step guides and video tutorials.

• Fact sheets describing each metric and how to improve scores, tailored towards producers and crop
advisers.

• Brochure with data input requirements.

• Learning modules available via the American Society of Agronomy’s Online Learning Classroom for
crop advisers (SPARC Initiative).

• Interactive, web-based data analysis tool (plug-and-play).

• Learning Academy Training and Data Analyst Training (two separate programs) once a year.

• Demonstration data from three growers to explore as a guest user.

• Staff support hours available for members.



F I E L D T O M A R K E T

Crops

Barley

Alfalfa

Corn for Grain

Cotton

Peanuts

Potatoes

Rice

Sorghum

Soybeans

Sugar Beets

Wheat

Corn for Silage
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S E C T I O N T I T L EF I E L D T O M A R K E T

Sustainability Metrics

Analyzing all metrics at once enables farmers to consider trade-offs across sustainability outcomes:

Biodiversity Land Use

Energy Use Soil Conservation

Greenhouse Gas Emissions Soil Carbon

Irrigated Water Use Water Quality



Energy Use: calculates all energy used in the production of one crop in one year, from pre- 
planting activities to the first point of sale. This means that it considers the embedded energy 
used to produce seed, fertilizer and chemicals applied to the field. Unit: BTUs per acre or per 
yield unit.

Greenhouse Gas Emissions: calculates the total greenhouse gas emissions from four main 
sources—energy use, nitrous oxide emissions from soils, methane emissions (from flooded 
fields), and emissions from residue burning. Unit: lb GHGe per acre or per yield unit.

Irrigated Water Use: accounts for the amount of water used to achieve an increase in crop yield.
Unit: acre-inches per yield improvement.

15

S U S T A I N A B I L I T Y M E T R I C S

Biodiversity: measures the capacity of a farm to support habitats for plants and animals. This 
could look at things like flooded rice fields that support migrating waterfowl, or edge-of-field 
areas that allow for wildlife to form habitat. Unit: index. Note: Likely to be updated in 2024.
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S U S T A I N A B I L I T Y M E T R I C S

Land Use: looks at productivity by accounting for how much land is used to produce a crop.
Unit: Area per yield unit.

Soil Conservation: measures soil lost to erosion from water and wind, which is shown to a 
farmer as tons of soil lost per acre (NRCS models: water and wind erosion). Unit: ton soil loss 
per acre.

Soil Carbon: utilizes an NRCS tool, the Soil Conditioning Index (SCI), to analyze whether a field
is gaining or losing carbon. Unit: index.

Water Quality: assesses the risk of nutrient loss on a field and how well some practices
mitigate that risk (NRCS tool: STEP). Unit: index.



T H E F I E L D P R I N T P L A T F O R M E N G I N E

FARM

DATA
Land 
Field
Geospatial 
Agronomics 
Operations 
Crop Rotation

FIELD

CROP YEAR

CROPS

Alfalfa
Barley
Corn for Grain 
Corn for Silage 
Cotton 
Peanuts 
Potatoes
Rice 
Sorghum 
Soybeans 
Sugar Beets 
Wheat

METRICS
Biodiversity Land Use
Energy Use Soil Carbon
GHG Emissions Soil Conservation 
Irrigation Water Use Water Quality

MODELS/DATA
WEPS
WEPP

SCI 
STEP

ANALYSIS

CR-LMOD 
SSURGO

API

API

API



T H E F I E L D P R I N T P L A T F O R M

Qualified Data Management Partners



FIELDPRINT PROJECTS
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F I E L D T O M A R K E T

TRANSLATING
SCIENCE INTO ACTION
Backed by the industry’s leading pre-competitive 
sustainability measurement framework, Field to Market’s 
Continuous Improvement Accelerator supports farmers 
and organizations in making decisions based on science, 
enabling the entire value chain to catalyze action across the 
agricultural landscape.



Implementing Programs at Scale: 
Fieldprint Projects

• In 2022, partners 
implemented 60+
projects across 5.4 
million acres

• Many organizations 
and companies pool 
resources together 
to increase their 
impact (even 
competitors!)

See dashboard: https://members.fieldtomarket.org/members/projects



Three Continuous Improvement Project Types

INCUBATION
Creating enabling conditions by 
engaging with farmers on the 

connection between practices and 
at least one sustainability indicator

INSIGHT
Offering sustainability insights 

for farmers and transparency for 
value chain partners through 

measurement

INNOVATION
Provides tangible support for farmers 
in accelerating adoption of practices 
that deliver improved sustainability 

outcomes consistent with public
project goals 23

C O N T I N U O U S I M P R O V E M E N T A C C E L E R A T O R
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C O N T I N U O U S I M P R O V E M E N T A C C E L E R A T O R

Five Claim Categories
Credible Communications Backed By Data

MEASUREMENT
CLAIM

One-year snapshot 
of aggregate 

environmental 
outcomes

TRENDS
CLAIM

Directional 
improvement in 
Field to Market’s 

metrics

IMPACT
CLAIM

Sustained 
Improvement in 
Field to Market’s 

metrics

PROJECT 
PARTICIPATION 

CLAIM

Number of acres 
and growers

ADOPTION
CLAIM

Uptake of a 
specific practice or 

intervention

Field to Market | Overview
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GROWERS PROJECT SPONSORS

EXPLORE YOUR ROLE IN SHAPING
PROJECTS FOR IMPACT

Aggregators & processors 

Ag service providers 

Conservation districts 

Grower organizations 

NGOs

University extension

Agribusinesses 

Brands and retailers 

Grower organizations 

NGOs

Cohorts of 
engaged farmers

IMPLEMENTATION PARTNERS
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Farmers

Why use the Fieldprint Platform? What 

are the benefits of projects?

• Outcomes reporting

• Supplier-specific emissions factors

• Regenerative ag goals

• Actionable data for interventions

• Research

• Grower relationships

• Data for decision support

• Technical Assistance

• Peer-to-peer networks

• Incentives

• Market Access

Project Sponsors & Implementation Partners



H O W P R O J  E C T S W O R K

PARTICIPANTS

Growers Project 
Sponsor

Project 
Admin

Project 
Specialists

Project Field to Market 
Partners

DATA COLLECTION / ANALYSIS

Fieldprint 
Calculator

Qualified Data 
Management Partners

PROJECTS

Incubation Insight Innovation

PROJECT DIRECTORY



E X A M P L E P R O J  E C T

Continuous Improvement Project
Lafayette Ag Stewardship Alliance

The goal of this project is to improve water quality and soil health in an area of 
Southwest Wisconsin where a group of conservation-minded farmers are learning 
together and implementing practices to make a difference. This will be done by 
engaging farmer members of the Lafayette Ag Stewardship Alliance (LASA) and their 
partners in utilizing tools and data to increase knowledge and maximize the benefits 
of on-farm conservation work.

• Edge Dairy Farmer Cooperative
• Houston Engineering

• The Nature Conservancy
• University of Wisconsin - Madison



E X A M P L E P R O J  E C T

Continuous Improvement Project
Lafayette Ag Stewardship Alliance

The goal of this project is to improve water quality and soil health in an area of 
Southwest Wisconsin where a group of conservation-minded farmers are learning 
together and implementing practices to make a difference. This will be done by 
engaging farmer members of the Lafayette Ag Stewardship Alliance (LASA) and their 
partners in utilizing tools and data to increase knowledge and maximize the benefits 
of on-farm conservation work.

• Edge Dairy Farmer Cooperative (growers)
• Houston Engineering (tech partner)

• The Nature Conservancy (education)
• University of Wisconsin – Madison (education)



R E C O G N I T I O N

Sustainability Awards

Celebrating growers, advisors, and 
collaborators
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DEMONSTRATIONS



D e m o n s t r a t i o n

Fieldprint Platform Demonstration

The Fieldprint® Platform is a pioneering assessment framework that empowers 
brands, retailers, suppliers, and farmers at every stage in their sustainability journey, 
to measure the environmental impacts of commodity crop production and identify 
opportunities for continuous improvement.

https://calculator.fieldtomarket.org/



D e m o n s t r a t i o n

Project Management Features

• Grower view

• Project admin view



D e m o n s t r a t i o n

Data Analysis Tool Demonstration

Field to Market's Quality Analysis (QA) tool will help you identify outliers, find errors,
and gain insights about your Continuous Improvement Project

https://fieldtomarket.org/QA



F I E L D T O M A R K E T

Closing Thoughts

• More than just a tool, Field to Market 
provides a collaborative ecosystem to 
measure environmental impact and engage 
in continuous improvement with the entire 
agricultural value chain.



F I E L D T O M A R K E T

Contact Information

Science, Research, and Tech Inquiries
Eric Coronel, ecoronel@fieldtomarket.org

Membership Inquiries
Coralie Pierre, cpierre@fieldtomarket.org

Partnership Inquiries
Kelsey Billings, kbillings@fieldtomarket.org

Field to Market | Overview

mailto:ecoronel@fieldtomarket.org
mailto:cpierre@fieldtomarket.org
mailto:kbillings@fieldtomarket.org
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Q&A
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Next steps in our outcomes estimation journey 

 Join October 4 for the EPA PLET webinar

 Fill out the 6-question (2-min) online evaluation survey

 Schedule a free “coaching” session with us

 Email atappross@farmland.org, RE: Coaching Request

 Order a free print copy of the OET Guide

 Keyword: “AFT outcomes tools”

Please keep in touch:
outcomestools@farmland.org

Aysha

mailto:mperez@farmland.org
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User Resources (links provided here)

• Public documentation of all the metrics

• Technical support site with step-by-step guides and video tutorials

• Fact sheets describing each metric and how to improve scores, tailored towards producers and crop
advisers

• Brochure with data input requirements

• Learning modules for crop advisers publicly available (SPARC Initiative)

• Interactive, web-based data analysis tool (plug-and-play)

• Learning Academy Training and Data Analyst Training (two separate programs) once a year

• Demonstration data from three growers to explore as a guest user

• Staff support hours available for members

https://fieldtomarket.org/our-programs/sustainability-metrics/
https://support.fieldtomarket.org/
https://members.fieldtomarket.org/members/learning-center/project-metric-factsheets
https://members.fieldtomarket.org/members/learning-center/metric-input-requirement-summary-chart
https://fieldtomarket.org/our-programs/sparc/
https://fieldtomarket.org/qa
https://calculator.fieldtomarket.org/welcome
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Fieldprint Calculator: 
Grower View Screenshots



































































F I E L D T O M A R K E T

Project Management 
Screenshots: 
Grower View
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Project Management 
Screenshots:
Admin View
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QA Tool Screenshots
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www.fieldtomarket.org

http://www.fieldtomarket.org/
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